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The Silver Lake Picture Show is a free summer
community event that screens popular and
culturally significant feature films and introduces
them with short films made by local filmmakers

and live performances from local bands.

Started in 2012 by a pair of filmmakers with the aim
of providing an audience for short filmmakers, the
Silver Lake Picture Show has grown into something
much bigger: a place where the community can
meet, share, reflect, and laugh - and a hub for local

commerce.



Iransforming the community

In a city where everyone is isolated in their
vehicles, a community’s personality is often
overlooked. But not in Silver Lake, and not with

the Silver Lake Picture Show.

With over 500 attendees per show, and over
13,000 attendees in our first four seasons, the
Picture Show transforms Thursday nights at the
Sunset Triangle Plaza into a bustling community
center where attendees show up early to shop
and dine, and stay late to drink and socialize. The
Picture Show is a space where local musicians
perform, local filmmakers showcase their work,
and friends and family gather from Silver Lake, Los
Feliz, Echo Park and beyond to eat, drink, and be
entertained. As a result, the local businesses who
collaborate with us have seen a surge in business

because we direct our audience to them.

The Picture Show aims to be a vehicle to help non-
profit organizations spread the word about the
beneficial work they are doing for the community,
to help local and corporate businesses connect
with  their audience through grassroots
engagement, and to provide a common space
where artists can connect with one another to
create new collaborations and share their work

with their community.




Join the Picture Show
and be part of history in the making

Five years ago, for the first time in Los Angeles history, the city
conducted an experiment in community building by closing a portion
of a street in Silver Lake to automobile traffic and re-opening it

for pedestrian use. The Silver Lake Picture Show was the first event at

the new Sunset Triangle Plaza and it is still the longest running.

Five years later, the Picture Show is considered a community staple
and has become the primary example, for the city and their community
building partners, of the potential that can be unlocked by opening
the streets to pedestrians, artists and community members. By joining
the Picture Show community now, you’'ll become part of the early years

of a community event that is here to stay for years to come.

Now is the perfect time to join the Picture Show community as we

celebrate our fifth year anniversary.
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Bring the fam and your friends to this free sampling of Eastside

talent and a classic flick—this one’s a no-brainer.
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‘What | hope people get out of it,” Robbins said,
‘is a rediscovery of a community movie-going experience,
where they’re seeing a movie with their neighbors

and experiencing it as neighbors.’
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The line-up is full of crowd-pleasers with a local connection.
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LA's free outdoor movie theater

Every other Thursday at sundown_
Sunset Triangle Plaza
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Connect with your local community
on a personal level.

Be a part of a one of a kind, local experience. With between 500-900 people
attending each event, becoming a Marquis Sponsor connects you with an engaged,
enthusiastic, and repeating audience.

“Your Organization Presents... The Silver Lake Picture Show!” appears on all promotional

materal (including printed flyers; exluding merchandise)

Featured On-Site opportunities to directly engage with your audience

45-second commerical slot before the feature film

7 exclusive Facebook ads and 7 exclusive Instagram Ads (2 ads per Picture Show)

Specially animated slide of your organization’s logo during pre-show slide show & before feature film
LIVE “Meet the Sponsor” Interview segment on night of series finale

After Party Sponsorship* if applicable (*See After Party Sponsor)

The Movie Sponsors $2,000

1show / 2 week duration (limit 7 per season)

The After Party Sponsors $1,000

1show / 2 week duration (limit 7 per season)

The On-Site Sponsors $800

1show / 2 week duration (limit 7 per season)
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